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As a person, I am many things. First, I am a twenty-year-old wife and student. 
As an undergraduate at Arizona State University, I study Multimedia Writing 
and Technical Communication. I have no children but I recently added a 
little puppy to my household. Her name is Ryan and she is an adorable 
lab-beagle-cocker mix! I am hoping she will fulfill my parenting needs. My 
husband, Russell, is finishing up his service in the U.S. Navy and then he will 
get the chance to attend ASU as well. We look forward to finding a place to 
settle down in Arizona. 

Second, I am an artist and creator. I love painting, sewing, writing, cooking, 
singing, and playing the piano. Being productive in these areas help give 
my life meaning. I find satisfaction in knowing that when I die, perhaps my 
some of my more durable work will live on (i.e. the paintings and written 
pieces). I also find that these activities, regardless of their durability, give me 
joy. 

Finally, I am a perfectionist and a pleaser. This leads to having a clean house, 
orderly home filing cabinet, a variety of efficient routines and good grades. 
I also delude myself into thinking I can make everyone happy. These can be 
wonderful attributes but also are reasons why I am a magnet for stress! My 
ways are a strength and a downfall. 

Like you, I am human and hope my writing reflects this.  

o Nicolette

about thE author a briEf forward

It is no secret that many Americans dislike the educational publishing (ed-
pub) industry. These people feel this way because they do not understand 
how textbooks and related products are made. Thus, the price of such items 
seem unjustified. Perhaps these skeptics feel they could do better. Can they? 
No. Can you? Yes! You are the future of educational texts. 

This book cannot teach you how to run a publishing company, edit 
manuscripts, write educational software, or manage production teams. 
Devotion and experience will lead you in these directions. However, this 
book can introduce you to the wonderful world of educational publishing! If 
you are thinking about pursuing a career in this industry then this book can 
do two things for you:

One, it can help you decide if this career is right for you. If this book is 
dull or painful to read, then run while you can. If the pages ahead ignite 
an internal flame of excitement within you, then I highly recommend you 
consider joining this important industry. 

Two, it will help prepare you for a comfortable interview during the hiring 
process with a educational publisher. It is dreadful to go into an interview 
knowing nothing about the industry you are applying to. With this book, 
that will not happen to you! 

Take a peek at the Key Features section to get an idea of the content and 
style of this text. Good luck and happy reading! 
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KEy fEaturEs

Personal Style
This book is your guide. Second person is imperative here because I want 
to talk to you. As a student, I am your peer and this book is just a long 
conversation about the industry we want to work in someday! 

Chapter Summaries
The body of each chapter concludes with a brief summary on the chapter 
content. This gives you a quick way to brush up on previous chapters or pull 
the  various ideas of one chapter together. 

Activities
Each chapter includes fun activities to help demonstrate chapter concepts. 
These are engaging and meant to help prepare you for a career in the 
educational publishing industry.

Quiz Questions
Need help preparing for upcoming interviews with publishers? Impress 
them with your knowledge! Use the chapter quizzes to help put this book's 
information in your memory bank.

Reference Standards
Like most textbooks, this one comes with the following to keep you 
on track: appendix with answer sets, glossary and index.
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2Publishing as a ProcEss

Objectives
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3PublishErs and marKEts

Objectives
 � Become familiar with the names and roles of ed-pub companies.
 � Understand the business direction of these leading companies.
 � Be able to identify the main markets these companies target.

3.1 thE list of big fish

If you want to work in the ed-pub industry, you need to become familiar 
with your potential employers. There are several ed-publishers throughout 
the country that you need to recognize. You should have general knowledge 
about which companies you want to work for, and which companies are 
competitors. Below are a list of the "big fish" that are essential to the ed-pub 
industry:

 � Pearson Education
 � McGraw-Hill Education
 � Elsevier
 � Houghton Mifflin Harcourt 1

These are America's four largest ed-publishers. They have absorbed many 
smaller publishing companies over the years. Therefore, many popular 
publishers of the past now represent imprints, which are trade or brand 
names under the larger publishers. In addition, some of these publishers own 
other businesses that are geared outside the realm of education. Sections 3.2-
3.5 describe each company in greater depth.
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3.2 PEarson Education

More than likely, you have used Pearson Education products. From standard 
textbooks to digital applications, this company does it all. Pearson is a global 
company that serves all ages 
and student levels. One can use 
Pearson from before kindergarten 
through higher education and on 
into professional life. 2 Pearson 
is especially known for having a 
large family of imprints. 

Acquired Businesses and Brands Under Pearson Education
Prentice Hall Longman
Addison Wesley Allyn & Bacon
PASeries ELLis
PEMSolutions SuccessMaker
Scott Foresman Benjamin Cummings
Celebration Press Waterford 2

Operations Horizontal to Pearson Education
The Financial Times Group
The Penguin Group 2

Figure 3.2 depicts Pearson Education's 
place within it's family of companies. 
Pearson is the parent company while 
Pearson Education, The Penguin Group, 
and the Financial Times Group are 
siblings

Company History 
While Pearson Education was officially launched throughout the world 
in 1998, the imprints that make up Pearson Education give it a rich and 

lengthy history in ed-pub. The earliest event dates back 
to "1725 when Thomas Longman published the first 
book typeset by Benjamin Franklin"3. Since these 
beginnings, Pearson Education has continued to 

cultivate an educational and literary heritage. 

For instance, the Scott Foresman imprint dates back 
to 1889 and their works taught generations of 
Americans to read with the first Dick, Jane, 
and Spot stories. 3 Figure 4.1 shows a teacher's 
edition to The New Fun with Dick and Jane that 
was published in 1951. This is just one within 
a series of classic Scott Forseman readers used 
widely into the 1970's. 3  

Another early ed-pub pioneer was Law professor, 
Dr. Charles Gerstenberg, and his student, Richard 
Ettinger. Together they founded Prentice Hall in 
1913. The men named their new company after the maiden names of their 
mothers, Prentice and Hall. This imprint focused on publishing academic, 
business, and professional books. 3 

Today, Pearson's many imprints make it a  huge global ed-publisher with 
career opportunities waiting for you!  Pearson's globally respected innovation 
in educational and professional publishing will give you a challenging and 
rewarding future. 

Figure 3.1

Figure 3.3

Figure 3.2
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3.3 mcgraw-hill Education

Like Pearson, McGraw-Hill Education 
is a leading global provider of educational 
products and services. They also serve the 
same wide range of educational levels: pre-
kindergarten through 12th grade, higher 
education and professional markets. One 
can use McGraw-Hill throughout every 
stage of life. 4 

McGraw Hill Education also has a few imprints of its own. There are less 
visible than those under Pearson. Also, the company is a part of the McGraw 
Hill Companies, which has other interests in finance and media.

Acquired Businesses and Brands Under McGraw-Hill Education
CTB Ryerson
Glencoe Open University Press
The Grow Network  Tata
Macmillan SRA 5

Wright Group

Operations Horizontal to McGraw-Hill Education
Standard and Poor's 6 Aviation Week Group
Broadcasting Group J.D. Power and Associates
McGraw-Hill Construction Platts 7 

Company History 
McGraw-Hill Education is not as old as some Pearson's imprints, but this 
company's "core" birth does date back to the industrial revolution, long before 
Pearson Education emerged. The company's founders, James H. McGraw and  

John A. Hill had separate interests before 
establishing their partnership.  McGraw 
initially entered publishing in 1884.  Four 
years later, in 1888, he purchased the 
American Journal of Railway Appliances. 
Around this same time, Hill was employed 
as an editor at Locomotive Engineer. 8 

McGraw created the McGraw Publishing Company, in 1899. This allowed 
him to incorporate his technical and trade publications. Hill started his 
own firm, the Hill Publishing Company, a few years later in 1902. McGraw 
and Hill's mutual interest in science and technology led to an alliance. By 
1909, each publisher's book departments merged to form the McGraw-Hill 
Book Company. Hill's death in 1916, led to a more comprehensive merger; 
remaining company parts combined to form the McGraw-Hill Publishing 
Company. 8

Over the next few decades McGraw-Hill steadily increased its 
textbook offerings for college-level students. By the mid-1930s, the 
company had developed specialties in business, management and 
the social sciences, adding to its core strengths in engineering and 
science. It was the baby boom, however, that prompted an educational 
publishing explosion at McGraw-Hill. Through expansion and 
acquisitions, McGraw-Hill established a major presence in the 
K-12 arena during the 1950s. 8

Figure 3.4

Figure 3.5: McGraw (left) and Hill (right). 
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Internal growth and acquisitions allowed for McGraw-Hill's continued 
expansion. Now in the 21st century, this company focuses on early childhood 
development, vocational training, professional development, educational 
assessment, and lifetime learning in addition to its primary focus on 
secondary and higher education areas. 8

3.4 ElsEviEr

Elsevier is an international 
multimedia publishing company 
who serves education science, and 
healthcare communities around 
the globe. This company is a 
little less rounded than Pearson 
and McGraw-Hill, taking a 
strong emphasis in science and 
health markets. This publisher 
operates under Reed Elsevier, 
who has interests in providing 
professional information and 
workflow solutions. 9     

Acquired Businesses and Brands Under Elsevier
North Holland Churchill
Excerpta Medica Livingstone
 Pergamon W.B. Saunders
Mosby 10

Operations Horizontal to Elsevier
LexisNexis Reed Exhibitions
Reed Business Information 9

Company History 
The modern Elsevier emerged in 1880, after Pearson's imprints and just 
before McGraw-Hill.  However, its primal origins date even before the 
impressive history of Pearson's imprints.  "Elsevier takes its name from the 
original House of Elzevir, the family publishing house that was founded 
in 1580." 9 This small Dutch publishing house was originally devoted to 
classical scholarship. 10

Elsevier’s history reflects a series of collaborations in the effort to 
advance science and health. The fruits of publishing collaborations 
with a group of scientific visionaries — ranging from Jules Verne to 
Stephen W. Hawking — created the foundation of scientific and 
medical publishing.

Elsevier's founding motto is Non Solus-- Not Alone. 10  This reflects their 
integration of acquired companies as family members. 

 3.5 houghton mifflin harcourt

Houghton Mifflin Harcourt can be seen as a compliment of sorts to Elsevier. 
While Elsevier has a more adult market focus, Houghton Mifflin Harcourt 
aims products towards youth learners. Like the previously discussed 
publishers, they offer traditional and digital learning solutions. Their goal is 
to bring people together at home, work, and school. 11

Figure 3.6

Figure 3.7
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Houghton Mifflin is unique in that it does not fall under the command of a 
larger organization. It is its own boss and does not share the limelight with 
other horizontal operation. It does however, posses many imprints. Each of 
Houghton Mifflin's imprints have specific goals and functions under the 
realm of ed-pub.

Acquired Businesses and Brands Under Houghton Mifflin Harcourt
Broderbund Edmark House Series
Classroom Connect Harcourt School Publishers
DataDirector Heinemann
Earobics Great Source
McDougal Littell The Learning Company
Rigby Riverdeep
Riverside Publishing Saxon
SkillsTutor Steck-Vaughn

Education Media and Publishing Group International (EMPGI)
Edusoft Assessment Management System
Houghton Mifflin Harcourt International Publishers
Houghton Mifflin Harcourt Trade and Reference Publishers
Houghton Mifflin School Publishers
Holt, Rinehart and Winston 11

Company History 
Houghton Mifflin Harcourt emerged in 1832 as just Houghton Mifflin. 
Therefore, it's history begins before McGraw-Hill and the modern Elsevier 
yet after some of Pearson's imprints. 11 Since this time, the company's growth 
can be illustrated by the many companies it has absorbed. It is now considered 
the fourth largest educational publisher operating in America. 1

Summary
The ed-pub industry is filled with many large and small publishers. Large 
publishers have a tendency to absorb smaller ones, which creates imprints. 
The four largest ed-publishers in America are Pearson Education, McGraw-
Hill Education, Elsevier, and Houghton Mifflin Harcourt. They aim their 
print and digital products towards the elhi (elementary and high school), 
college, and professional markets.  

Activities
1. Buy a stack of plain index cards. On one side, write the imprint or 

horizontal operation noted in the highlighted blocks of this chapter. 
Then on the opposite side of the card, write the publisher associated 
with that imprint or operation. 

1. If you have a clear idea about which of these four publishers you want to 
work for, go ahead an visit the company Web site. Exploring company 
turf is a great way to become more familiar with their appearance and 
style. Learn to navigate to the careers page. Below are listings of their 
home pages:

Pearson Education:
http://www.pearsoned.com/

McGraw-Hill Education:
whttp://www.mheducation.com/home/index.shtml

Elsevier:
http://www.elsevier.com/wps/find/homepage.cws_home

Houghton Miffling Harcourt:
http://www.hmhco.com/index.html
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Review
1. Excluding imprints and primal roots which of the four "big fish" is the 

oldest? The youngest? 

A. McGraw-Hill Education; Pearson Education
B. Houghton Mifflin Harcourt; McGraw Hill Education 
C. Houghton Mifflin Harcourt; Pearson Education
D. Elsevier; Pearson Education

2. What does Elhi refer to?

A. The college market
B. The local market 
C. The elementary and high school market
D. The ed-pub market

3. "Non Souls" is the motto for which company?

A. McGraw-Hill Education
B. Houghton Mifflin Harcourt 
C. Pearson Education
D. Elsevier

4. The Penguin Group and Financial Times Group are associated with 
which company?

A. McGraw-Hill Education
B. Houghton Mifflin Harcourt 
C. Pearson Education
D. Elsevier

5. Which company stems from a Dutch publishing house?

A. McGraw-Hill Education
B. Houghton Mifflin Harcourt 
C. Pearson Education
D. Elsevier

6. Which company name stems from the maiden name of the founders' 
mothers?

A. McGraw-Hill Education
B. Houghton Mifflin 
C. Pearson Education
D. Prentice Hall

7. A man looking through a scope and riding a dolphin is a part of which 
company logo?

A. McGraw-Hill Education
B. Houghton Mifflin Harcourt 
C. Pearson Education
D. Longman

8. The color red is dominant in which company logo?

A. McGraw-Hill Education
B. Houghton Mifflin Harcourt 
C. Pearson Education
D. Elsevier
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9. Reed Exhibitions is associated with which company?

A. McGraw-Hill Education
B. Houghton Mifflin Harcourt 
C. Pearson Education
D. Elsevier

10. What is an imprint?

A. Test score results from ed-pub products
B. A trade or brand name under a company 
C. Digital books
D. Company bank statements

11. Who purchased the American Journal of Railway Appliances?

A. House of Elzevir
B. John A. Hill  
C. Mr. Houghton Mifflin
D. James H. McGraw

12. A tree is part of which company logo?

A. McGraw-Hill Education
B. Houghton Mifflin Harcourt 
C. Pearson Education
D. Elsevier
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4innovativE adaPtations
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aPPEndix 
Answers to Chapter 3
1. C

2. C

3. D

4. C

5. D

6. D

7. B

8. A

9. D

10. B

11. D

12. D
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notEs

chaPtEr 1
1.

chaPtEr 2
1.

chaPtEr 3
1. American Textbook Council, “Textbook Publishing,” http://www.epl.

org/library/strategic-plan-00.html.
2. Pearson Education, "About Us," http://www.pearsoned.com/about/

index.htm. 
3. Pearson Education, "History," http://www.pearsoned.com/about/

history.htm.
4. McGraw-Hill Education, "About Us," http://www.mheducation.com/

aboutus/index.shtml.
5. McGraw Hill Companies, "Eduction Overview," http://www.mcgraw-

hill.com/edu/default.shtml.
6. McGraw-Hill Companies, "Financial Services Overview," http://www.

mcgraw-hill.com/fin/default.shtml.
7. McGraw-Hill Companies, "Information and Media Overview," http://

www.mcgraw-hill.com/ims/default.shtml. 
8. McGraw-Hill Education, "Our History," http://www.mheducation.

com/aboutus/history.shtml. 
9. Reed Elselvier, "Home," http://www.reed-elsevier.com/Pages/Home.

aspx.
10. Elselvier,"A History of Discovery," http://www.elsevier.com/wps/find/

intro.cws_home/heritage.

glossary

Ed-Pub: A term coined exclusively for this book that abbreviates educational 
publishing.

Elhi: term used to describe the elementary and high school market.
Imprint: a trade or brand name of a published work.
Reader: A book used specifically for students to practice reading. 
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11. Houghton Mifflin Harcourt, "About Us," http://www.hmhco.com/
about-us.html.

chaPtEr 4

1.
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Figure 1.1 
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htm(accessed February 24, 2010). 
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Figure 3.6 http://me.engin.umich.edu/combustion/About/
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Figure 4.1
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